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interaction. intercultural understanding. The research highlights the
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In the context of modern globalization, tourism is gaining importance not only as an
economic, but also as a communicative and cultural phenomenon. Communication carried out
in the process of tourism through language ensures mutual understanding between tourists
and service providers. Therefore, studying tourism communication not only from a linguistic,
but also from a psycholinguistic point of view is an urgent issue [1:45]. The tourism
communicative process is a complex system in which human psychology, emotional state,
cultural stereotypes and language units are interconnected. It is this aspect that determines
the relevance of this study.

In scientific literature, tourism discourse has been studied mainly from a linguistic or
marketing point of view. However, the influence of psycholinguistic factors on tourism
communication has not been systematically studied. The issues of tourists' perception,
evaluation and emotional reaction to information through language require a scientific in-
depth analysis [2:112]. This problem creates the need to identify and eliminate factors that
reduce the effectiveness of tourism communication.

Based on the above problem, we have set the goal of our research to determine the
interrelation of linguistic and psycholinguistic approaches in the process of tourism
communication and to reveal their impact on communicative effectiveness.

The tasks of our research are:

- to describe the linguistic features of tourism discourse;

- to identify psycholinguistic factors in tourism communication;

- to analyze speech acts and pragmatic strategies;

- to show the interaction of linguistic and psychological factors;

- to develop practical recommendations.
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Tourism communication is a specific type of discourse that performs the functions of
informing, persuading, influencing, and ensuring emotional contact. From a linguistic point of
view, tourism texts are rich in lexical evaluative units, metaphors, and positive connotations
[3:78].

According to the theory of speech acts, acts of command, suggestion, recommendation,
and promise are widely used in tourism communication. This ensures the goal-oriented
nature of communication. Psycholinguistics studies the processes of speech development and
perception. In tourism, these processes are closely related to the cultural experience,
emotional state and expectations of the tourist [4:59]. The tourist perceives information not
only semantically, but also through an emotional filter. Therefore, positive evaluative units,
politeness strategies and empathy are of great importance in the speech of the service
provider.

The results of our research showed the following:

First, tourism communication is effective when linguistic and psycholinguistic factors
are combined;

Second, a positive emotional lexicon increases tourist confidence;

Third, pragmatic adaptation prevents intercultural misunderstandings;

Fourth, a psycholinguistic approach serves to improve the quality of service.

In conclusion, it should be said that the tourism communicative process is a complex
multi-layered system, which should be studied not only from a linguistic, but also from a
psycholinguistic point of view. The study showed that effective tourism communication is
based on a combination of linguistic accuracy, emotional sensitivity, and cultural adaptation.
This approach has theoretical and practical significance for improving communicative
strategies in the tourism sector.
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